The YouTube experiences of Black women may reveal much about the 'subtleties and nuances of black women's lives ' (Bobo, 1995: 2). Interviewing young Black women in Britain about YouTube, quickly gravitated to stories about their hair, including the Black beauty and hair vloggers my participants engage with. Natural hair journeys proved to be a nexus to issues concerning identity, authenticity, research on racialised regimes of representation (Hall, 1997; Malik, 2002) , media, culture, and the lives of Black women (Ahmed, 2012; Bobo, 1995; Dhaenens, 2012; Essed, 1991; Hermes, 2005; Hermes and Kooijman, 2015; Hesmondhalgh and Saha, 2013; hooks, 1995; Johnson, 2016; Kavoori, 2011; Saha, 2012) 
Certain characteristics and experiences are shared by the participants. All study or had studied at further or higher education level. This sparked aside comments about being Black women in higher education, which are not explored in this article. In addition to this and to my surprise, 12 participants had sought out YouTube vlogs to help them care for their natural hair. Discussion of this became central to the research. The narratives of Temi, Nymeria and Okra, are considerably drawn on, as these participants have sought out such videos for several years. The names of certain natural hair and beauty vloggers repeatedly came up in interviews, which suggests that an actual Black women's digital diasporic community thrives amidst YouTube.
As a Black and mixed-race woman living in Britain, I am part of the story told here, although it is 'a story that is not mine alone' (Boylorn, 2006: 653) . The interviews were approached from a reflexive angle, which is characterised by introspective self-disclosure and how a researcher 'shares personal experiences with the topic at hand or reflects on the communicative process of the interview' (Ellis and Berger, 2001: 854) . This was particularly pronounced when participants referenced certain phrases and topics that were familiar to me, due to my Black and Nigerian diasporic identity. This included discussion of Nigerian and Yoruba terms, such as 'juju' and 'dada', the latter of which is associated with dreadlocked hair and stigma.
Jokes and experiences were shared, such as when discussing the challenges of finding appropriate hairdressers in Scotland. 'The dynamics of turn-taking' (Mann, 2016: 3) were important in the interviews. Being asked questions by most participants, such as 'have you experienced that too?', 'where are your parents from?', 'have you been to Africa?' and 'do you remember that as well?' contributed to 'more egalitarian power relations between researcher and researched' (Kilomba, 2010: 46) . These interactive moments will be further explicated below. Sobande, F. (Forthcoming) "Watching me watching you: Black women in Britain on YouTube" -to be published in the European Journal of Cultural Studies.
Self-image, self-education and knowledge-sharing
Interview participants who emotively discussed their use of natural hair vlogs, included Temi, Nymeria, Miss Africa, Okra, and Rachel. Their experiences and anecdotes point to how YouTube may be used to build self-esteem, develop diasporic identities and community, while boosting a sense of belonging. In this section I will discuss interview quotes that related to the themes of self-image, selfesteem and knowledge sharing. They present the affirmative socio-political impact that YouTube usage may have. In the subsequent sections, I will turn to authenticity and the more recognisably political themes of frustration, infuriation and the Black diaspora. Natural hair vlogs serve as a practical tool that enable Temi's self-education in terms of caring for natural African-Caribbean hair. On a more emotional level, they provide self-affirming experiences of feeling represented on screen (Bobo, 1995; Warner, 2015 The fervent remarks of Temi, Annie and Nymeria, indicate that they sought out Black women's vlogs to gain inclusive advice which is glaringly absent in mainstream media and markets. Their comments illustrate how highly practical needs and daily frustrations (tips and advice are abundantly available for lightskinned women) may segue into the ideological and political. YouTube is available to young Black women in Britain as a socio-cultural source of knowledge shared amongst Black women. It affords collaborative forms of self-construction and allows for a collective sense of resistance against dominant mass media.
Practical everyday concerns turn out to be an amalgam of anger and wistfulness, and an implicit wish for community and belonging that require a vehicle or a medium to be voiced. This seems to be precisely what vloggers such Sobande, F. (Forthcoming) "Watching me watching you: Black women in Britain on YouTube" -to be published in the European Journal of Cultural Studies.
as Naptural85, whose videos have been viewed over 70,000,000 times, supply. She is both a celebrity and a micro-celebrity. As a celebrity she is a 'useful resource in the always ongoing work of identity construction' (Hermes and Kooijman, 2015: 487) and has the capacity to 'determine "normality" and the boundaries of acceptable behavior and self-presentation' (idem.). She is also typically a microcelebrity who acquired her fame online (Marwick, 2015) , and who conveys a 'commitment to deploying and maintaining one's online identity as if it were a branded good' (Senft, 2013: 346 ).
Temi's experience, detailed above, shows how YouTube micro-celebrities may be entangled in the sense of normality that Black women ascribe to their natural hair, as well as how such micro-celebrities may be entwined in processes of 'diasporic cultural production' (Saha, 2012: 737) , by documenting haircare advice for Black women online. This is emphasised by the words of Okra, who is Throughout history, knowledge-networks 'have been passed down over generations of people' (Harrison et al., 2015: 306) , and which have 'come to represent the meaning of racial, ethnic, and cultural or national identities' (ibid.).
Various ways that culturally specific information about Black women's haircare is transmitted, have changed with the rise of online content-sharing platforms (Johnson, 2016) .
Before delving into more focused interview questions, Okra and I spoke about our hair for 15 minutes. This included Okra remarking upon seeing I was wearing a headscarf. What initially seemed to be interview preamble, was inevitably part of the substantive interview meaning-making process, which included Okra offering her opinion of my hair texture: 'I think you're probably a 4B, with some 4A […] I think when your hair gets longer, it'll clump into a bigger curl […] I don't think it will be as tight as mine'. Such knowledge exchange, over Skype video in this instance, mirrored the very online dynamics being discussed.
To merely interpret the YouTube activity under analysis as being an exchange of practical questions and advice, would be to omit complex issues which link the practical and everyday care of the self, to the ideological work involved in identity construction and community. Turning to natural hair vlogs includes support of the endeavours of other Black women, as well as potentially 'making connections, promoting human connectedness and community building' (Van Dijck, 2013: 3) within a Black digital diaspora (Everett, 2009 ). Nymeria's comments affirm this:
Like many other Black women, I didn't really know what the hell to do with my hair, so it was amazing to find a community of natural hair gurus on YouTube. There are literally thousands and thousands of Black women in all these different parts of the world, doing this. We consider them beauty bloggers but I feel as if they live within their own little niche, which is particular to Black womanhood […] some, they're just really small channels […] and sometimes I just like to give a girl a chance, you know?
[…] it's kind of soothing to me at this point, because I've been doing it so long and I feel like it's such an amazing thing that we created that for ourselves. (Nymeria) Interviews with participants such as Nymeria and Okra, reiterate how interpretive research can manifest as 'a sea swell of meaning making in which researchers connect their own experiences to those of others and provide stories that open up conversations about how we live and cope' (Ellis and Berger, 2001: 853) .
It was only weeks prior to Nymeria's interview that my own 'natural hair journey' commenced. This was distinctly influenced by the words of interview participants, some of whom actively shared tips with me. I found myself sourcing natural hair vlogs, and wearing my hair in its natural state for the first time for over a decade. Consequentially, Nymeria and I discussed different hair products, hairdressers and hairstyles that we had tried. My own lived experience as a Black and mixed-race woman in Britain, was undoubtedly being shaped by and was shaping this research (Dawes, 2013; Hill Collins, 2008; Kilomba, 2010) .
Even passive participation in the comments section of Black women's vlogs can provide young Black women in Britain with a sense of belonging, which may otherwise be hard to access when situated in primarily white contexts. Rachel remarked, 'you'll see stuff in the comment section and be like, "oh yeah! That's me too. That happens to me too." You can really relate'. Rachel's words illustrate how it is not simply the content of Black women's vlogs that yields relational experiences, it is also the commentary and sense of community they stimulate.
The self-affirming sentiments that participants attributed to YouTube activity, may challenge feelings of being 'made into a stranger' (Ahmed, 2012: 177 ) that diasporic people can experience (Adriaens, 2014; Back et al., 2012; Kalra et al., 2005) . When speaking more about her YouTube habits, Temi detailed how vlogs provide the opportunity to learn from other Black women and Black people:
I would even go as far as to say, on my YouTube subscription list there are very few white YouTubers I actually follow. I don't think that it is anything to do with racism or being prejudiced in any way. I think it's just growing up I had never been taught by any It has been noted that 'black women's texts nourish and sustain their readers' (Bobo's, 1995: 6) and in the early 21 st century, such texts include user-generated YouTube vlogs. Engaging with the vlogs of Black women has the capacity to become part of 'strategies of representation or empowerment' (Bhabha, 1994: 2), such as by enabling self-affirming feelings and forms of collective self-education.
Authenticity and the threat of commercialism and celebrity culture
Discussions with the interview participants suggest that part of the pleasure that they derive from viewing the vlogs of Black women, relates to how authentic they seem. The ascent of digital technology has increasingly blurred boundaries between perceived public and private lives (Gregory, 2016) . Micro-celebrity vloggers may project authentic images in comparison to more conventional types of celebrities, partly due to the 'do it yourself' (DIY) online platform that vloggers appear on and the everyday feel of their images. This is not to deny that these are also 'conscious acts of self-staging' (Van Dijck, 2013: 4) that may be involved in the pursuit of a profitable self-brand (Kavoori, 2011; Senft, 2008 Jennifer's remarks imply a division between who and what actions she feels constitute celebrity, in comparison to 'YouTube people'. The word 'people' in the latter term, underlines the more relatable connection that Jennifer experiences when engaging with YouTube content and micro-celebrities featured in it (Senft, 2008) .
The participants' use of YouTube indicates how 'commodification is a process that is both enabling and constraining' (Saha, 2012: 740 When explaining processes of communication, Hall (1993: 10) outlines that 'the degrees of "understanding" and "misunderstanding" in the communicative exchange -depend on the degrees of symmetry/asymmetry (relations of equivalence) established between the positions of the "personifications", encoderproducer and decoder-receiver'. Black women who are vloggers, may be both the producer and subject of their vlogs. Regarding the experiences of the participants in my research project, the visible agency and self-possession of Black women as content producers, is a big part of the appeal of these vlogs. In the intersection of issues concerning race, gender, power and commodification (Bobo, 1995; Crenshaw, 1989; Hesmondhalgh and Saha, 2013; Hill Collins, 2008; Kooijman, 2014; Malik, 2002; Saha, 2012) , young Black women in Britain, as 21 st century media spectators, feel strengthened rather than manipulated by Black women's vlogs. This is in contrast to the downright sense of alienation, misrecognition and neglect they often experience when watching mainstream television.
(Medi)activist sentiments, fuelled by frustration, and digital diaspora The online experiences of my participants may be viewed as an example of how young Black women in Britain engage with alternative media (Couldry and Curran, 2003) , rather than what is offered in mainstream British mass-media.
However, whilst talk of alternative media involves reflecting on media that 'provide divergent points of view and cultural choices' (Lievrouw, 2011: 1) to those available in mainstream markets, such discussion is often associated more with news and current affairs, than entertainment and lifestyle based media.
Moreover, the word 'alternative' does not fully capture the proactive, resistant and political sentiments involved in some of my participants' digital activity. This includes how Okra spoke of turning to the online content of Black people, as part of efforts to 'decolonise my mind'. These ideological underpinnings of the digital activity of some Black women in Britain, signal varying degrees of (medi)activism. Temi's remark is an explicit political statement. It indicates her perception that 'black bodies are expelled from the white social body' in mainstream media as Ahmed (2000: 39) would put it, and it underlines the 'predominantly white aesthetic and cultural discourses' (Hall, 2010: 269) there. The political importance of Temi's observation is at least partly in the fact that such criticism of mainstream media can be expressed by pointing to a positive alternative, which can be found on YouTube.
Engaging with YouTube turns out to be a strong means to embrace your identity as a Black woman. Temi, as do the others, frames the importance of her use of YouTube by detailing some of the everyday and structural racism (Emejulu and Bassel, 2015; Essed, 1991 to 'strengthen one's identity', as Temi puts it, while facing discrimination and having limited opportunities to learn from Black people first-hand.
Although the remarks of other participants are more general, similar patterns can be discerned. For instance, Jennifer speaks about dismissing televised images because she feels they (mis)represent Black women:
Actually I would say, instead of television, I tend to watch YouTube videos more. There's you know, with YouTube videos, you tend to get people more representative of yourself […] 'cause it's just any person can go on there and make content that's more truthful. (Jennifer) As hooks (1995: 115) observes, 'black people have in both the past and present challenged how we are presented in mass media'. Traditional examples of resistance include public protests, boycotts and 'turning off the television set' (ibid.). Rather than discount the resistant and oppositional intention (Bobo, 1995;  hooks, 1992) of simple acts such as choosing not to watch television, I prefer to follow hooks' lead and include this form of everyday political protest. Nymeria's comments reflect the extensive range of political uses to which YouTube viewing is put, including by enabling her to engage with images of Black women with a range of gender identities. Plantain Baby also emphasises how mainstream mass-media primarily promote white and heteronormative identities (Bobo, 1995; Dhaenens, 2012; Hall, 2003) that Black women may not relate to: I just think it's very DIY. Like, I hate the term 'millennial' but I think we're in this time when we don't want to wait anymore. We don't want to have to wait for Lenny Henry to be like, 'we need to hire more Black people' [laughs] like, we're making our own spaces, being DIY savvy with our iPhones, doing our own iconography and making our own content. (Ruby) This research elaborates upon Warner's (2015: 34) persuasive claim that creating online 'content is a necessary act of agency for women of color, who strive for visibility' in predominantly white societal settings. YouTube does not exist outside of capitalism, white supremacy or patriarchy, as Plantain Baby pointed out. To conceive of digital 'technology as innocent or neutral misunderstands the social relations of technology and its very real material consequences in our social world' (Emejulu and McGregor, 2016: 1) . In addition, taking a political stance and protesting against discrimination and exclusion can take a wide variety of forms. It would not do to overlook the range of ways that my participants are critical and seek alternatives to mainstream media, in order to construct their identities and build a sense of community.
Racism 'scars symbol making and the cultural industries that disseminate information and entertainment to audiences' (Hesmondhalgh and Saha, 2013: 179) .
Awareness of the racism, sexism and heteronormativity that underpin mainstream media, shapes how Black women in Britain '"take up" space' (Ahmed, 2007: 149) as media producers and spectators. Content generated by YouTube vloggers is typically 'situated at a crossroads between the popular and the margins' (Dhaenens, 2012: 444) Online platforms provide enabling technology here. Everett (2009: 20) YouTube activity here becomes a form of diasporic 'collective mobilization' (Kalra et al., 2005: 3 
Conclusion
Two decades ago, Jacqueline Bobo wrote that despite 'critical discussions generated by black women's texts that achieve any degree of success, little attention is paid to their significance for black female cultural consumers ' (1995: 1 to engage in resistant and self-empowering activity when building an identity influenced by the online voices of other Black women.
Clearly, navigation of identities in the early 21 st century is an intricate process. Important for young Black women in Britain is that through online activity they can transcend geographical barriers and connect with one another.
Being a Black woman in predominantly white places will often involve dealing with everyday racism and striving for a sense of belonging (Ahmed, 2000; Emejulu and Bassel, 2015; Essed, 1991; Kilomba, 2010 (Everett, 2009 ) was felt as remedying.
To return to the words of Rachel, 'I could only think of one other Black girl that had natural hair, so I didn't have anyone to talk to about like […] what it's like to care for natural hair'. For young Black women in Britain, YouTube allows the perusing and production of images of Black women as a means of selfactualisation, self-care and support. Evidently, the proliferation of content-sharing platforms will make how diasporic people connect with each other increasingly digital in nature. Importantly, the experiences of my research participants also indicate that whilst for them too, YouTube is 'a key element in the way we think about our on-line experience and (shared) digital culture' (Kavoori, 2011: 3) , it is also an integrated component of how individuals live their lives offline.
Black people have historically challenged their (mis)representation in massmedia (hooks, 1995) and today they also do so through digital technologies (Warner, 2015) . As ever, more research 'that can illuminate and enrich our understanding of the social formations of black identity ' (hooks, 1990: 8) , as well as 'the commodification of "blackness" is needed' (ibid.). While I saw little evidence of this commodification in the vlogs discussed in the interviews, at some point they may well become an interesting business proposition for product manufacturers and other businesses, particularly as 'the desire to market Black hair care products and services on these various venues, with such enormous access, is quite popular in the twenty-first century' (Johnson, 2013: 79) .
Further studies of how Black women's online activity influences mainstream media, last but not least, can play an important part in challenging the 'lack of attention to race and ethnicity in the booming research field of cultural production studies' (Hesmondhalgh and Saha, 2013: 179) . Online platforms such as YouTube will feed mainstream television, yet restrictions apply there. As Dhaenens (2012: 444-445) observes, 'where the margins allow more freedom, the popular is submitted to social and cultural conventions'. Therefore, when young Black women in Britain want to see images of Black women that are rarely represented, for the time being, their chances are much better when they turn to YouTube vlogs, than when switching on the television. Such alternative images will be crafted and sought out by young Black women in Britain in a myriad of ways, ranging from accidentally to actively and ambitiously. Regardless of this diversity of strategies and tactics, the vlogs of Black women have become connected with the identity formation and community building of young Black women in Britain, some of whom are creating and carving out their own media experiences and in turn, themselves.
